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Buy less, buy better? The sober-curious trend 
may slow alcohol sales

Environmental concerns 
matter to everyone in Italy 
– brands values are also 

important especially 
among younger shoppers



Buy less, buy better?
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Overall Italian shoppers plan to buy less 
across all product categories this holiday 
season, except on apparel/accessories 

Shopping intent in Italy is 
low across all product 
categories (except for 
apparel/accessories), as 
shoppers planning to 
spend less outnumber 
those planning to spend 
more than last year.

Categories that will be the 
most challenged include 
toys and gaming, cultural 
goods, consumer 
electronics and home 
goods.



However, expectations are high for apparel 
and accessories sales among Gen Zers

Over one out of two Gen 
Z shoppers plan to spend 
more on apparel/ 
accessories than they did 
last year

In comparison , the 
proportion of Boomers & 
Silent saying they will 
spend less on apparel 
outweighs the proportion 
saying they will buy more



The sober-curious trend 
may slow alcohol sales
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Expect sober-curious Gen Z shoppers to spend significantly 
less on wine and spirits

53%
We can see a trend to 
reduce spend on wine 
and spirits this holiday 
season across all age 
groups.

N= 115 Gen Zers
Source: Criteo Holiday Shoppers survey, Oct-Nov 2019
Q: To your best estimate, will you be spending more, less or about the 
same amount on the following categories during Christmas this year? 
Wine/Spirits 

53% of Gen Zers plan to spend less 
on wine and spirits this holiday 
season  (compared to an average 
of 45% in Italy)



Environmental concerns 
matter to everyone in 

Italy
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Italian shoppers will care about the 
environmental impact of their holiday purchases

Paying attention to the 
environmental impact of 
their holiday purchases is a 
concern that most Italian 
shoppers give importance 
to. 

Over one out of three Gen 
Zers will pay more attention 
to the environmental 
impact of their purchases 
this holiday season. 



Everyone wants to buy eco-
friendly products in Italy…

71% of Boomers & Silent 
would be more likely to buy 
an eco-friendly product 
when given a choice 
between two similar 
products for a present. 



…Until they must pay the price

Italian shoppers are eco-
friendly but they are also 
price sensitive. Only Gen Z 
shoppers are still a majority 
to be likely to pay more for 
eco-friendly presents



Reasons why brands need to build a long-lasting 
relationship with Gen Z shoppers

54% 
of Gen Zers will buy 

more brands they are 
familiar with

of Gen Zers plan to 
spend more money on 
brands that are aligned 

with their own beliefs 
and values

N= 115 Gen Zers
Source: Criteo Holiday Shoppers survey, Oct-Nov 2019
Q: Compared with last year, for the next holiday season, what are you planning to do more and less of? 
- Buy brands whose values align with mine
- Buy brands I am familiar with
- Discover new brands

47%
Plan to discover new 

brands this year, more 
than they did last year 

during the holiday 
season

43%



Mobile officially takes over, with all but the 
older shoppers embracing mobile commerce

For the Italian shoppers 
planning to make 
purchases during the 
holiday season, over 
one out of three Gen 
Zers, Millennials and Gen 
Xers plan to purchase 
more from their 
smartphone than they 
did last year

Older generations are 
still leaning away from 
mobile purchases

Only 1 in 6 Boomers & 
Silent shoppers plan to 
use their phone more 
this year to buy



Rather than fighting the crowds in store, 
Italian shoppers will buy more online this 
holiday season

Purchasing online will be 
strong this year across all 
generations in Italy. 

Even if only 16% of Italian 
Boomers & Silent plan to 
buy from their phone this 
holiday season, 44% of 
them say that they are 
planning to purchase more 
online this year. 

Older generations will use 
computers or tablets when 
making purchases



Appendix



Younger Italian shoppers are more 
likely to spend more this holiday season

Gen Z and Millennials plan to 
spend more this holiday 
season than they did last 
year

Only 29% of Boomers and 
Silent consumers are likely to 
spend more than they did 
last year






