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Rank Company
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Bottom 10 companies in the 
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Future brands outperform 
the Top 100 by market cap
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There are more ‘future brands’ 
in 2016 than ever before

2016 2015 2014

Future Brands 24 21 22

Purpose Brands 4 6 3

Experience Brands 7 5 3

More Admired 
Corporates

35 28 22

Corporates 30 42 50

Source: FutureBrand Index 2016



Is Alphabet seen as 
a weaker Google? 
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Consumer services perceptions 
outperform the Tech sector* 
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Consumer goods firms rising 
in the connected economy

Source: FutureBrand Index 2016
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The drivers of a future brand 
are shifting to ‘experience’
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Financial services enjoy significant 
perception strength increase

Source: FutureBrand Index 2016
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Top 10 fallers in the 2016 
FutureBrand Index*

Source: FutureBrand Index 2016
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Top 10 risers in the 2016 
FutureBrand Index*
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UK companies in the 2016 
FutureBrand Index

Source: FutureBrand Index 2016
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Perception strength up for 
Chinese organizations*

*% Change in Average Perception Score 2015-2016
Source: FutureBrand Index 2016
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15 organizations from 2015 continue 
to qualify as future brands in 2016

9 new organizations became 
future brands in 2016*

How have the ‘future brands’ 
changed in 2016?

Source: FutureBrand Index 2016

*Alphabet is treated as a new
company and was researched 
separately from Google in 2016.


