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AUDIOSCOPE 2026

This project aims to understand the competitive role of digital audio compared to traditional radio, analyzing 
both the dynamics of content consumption and those of advertising budget allocation.

The goal is to identify the key media decision drivers and the actual areas of competition between digital audio 
and radio.

KEY MEDIA 

DECISION DRIVERS 

Main Factors Driving Budget 
Allocation and Media Planning 
Choices

WHAT ABOUT 

THE FUTURE

Outlook & Forecast to identify the 
future of advertising sales for 
traditional radio and digital audio

BEHAVIORAL STUDY 

ON AUDIO CONSUMPTION

Analysis of listening habits and 
user behaviors on traditional radio 
and digital audio platforms.
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AUDIOSCOPE 2026_KEY MEDIA DECISION DRIVERS 

To better understand and explore the audio landscape and the importance of audio within media planning, 

dentsu involved its Media Community (client side) through a dual research approach:

A qualitative study, 

based on 15 one-to-one in-depth 

interviews, aimed at gathering 

detailed insights and perspectives.

A quantitative study, 

consisting of 100 online interviews, 

designed to validate findings and 

identify broader trends.

KEY MEDIA 

DECISION DRIVERS 
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AUDIOSCOPE 2026_BEHAVIORAL STUDY
BEHAVIORAL STUDY ON 
AUDIO CONSUMPTION

This study examines audio consumption habits in Italy, with a specific focus on the range of channels and services 
available to listeners

The spontaneous 
perception of the 

panorama of 
services/offers

Models of use
and impact of 
advertising

Audio fruition behaviors
compared to the world
of video entertainment 

AdvertisingPerceptionComparison
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MULTIPLE DATA SOURCES_ BEHAVIORAL STUDY

U&A
900 cases via CAWI

JICs & market  DATA

FOCUS GROUP
• 6 groups of 6 people
• 3 age targets: 
16-24, 25-44, 45-64 years 
old
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This document, taken as a whole as well as in any its contents, including logos, trademarks 
and, more generally, distinctive signs, related to the products and services offered by the 
dentsu group (“Dentsu Group”) and the corresponding graphic and textual elements and 
images (the “Assets”), are the property of Dentsu Group.

This document, the Assets and any data, materials and information contained and/or referred 
to herein, in all or part, including by way of mere example but not limited to projects, 
infrastructures, processes, development and/or commercial plans, products and/or services, 
know-how, commercial secrets, quotations and marketing data, concerning the Dentsu Group 
and/or any third parties (the "Confidential Information") must be considered strictly reserved 
and confidential.

Any reproduction, dissemination, transfer and any use, in any forms, manners and/or media, 
total or partial, of this document, the Assets and the Confidential Information, as well as any 
operation of extraction and/or re-utilization of all or part of the same or of the relevant 
content, even mentioning the source, are strictly forbidden without prior written authorization 
from Dentsu Group.

With reference to any contents provided herein possibly created, in all or part, through 
systems of artificial intelligence, including generative, any verification and/or warranty from 
Dentsu Group is excluded and the terms and conditions of the relevant tool will apply.

Any data, materials and information contained and/or referred to herein are provided for 
informative and evaluation purposes only. Nothing provided in this document must be 
considered as exhaustive, legal advice nor must be intended as license or assignment or for 
purposes of contractual commitment.

Without prejudice to the above, if you believe that the ownership and/or the confidentiality of 
all or part of this document, the Assets and/or the Confidential Information has been 
compromised, you have received this document in error or you are not the right recipient, 
you are required immediately to contact the Dentsu Group as well as to destroy and delete 
from your systems the foregoing.
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