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BrandZ™ Portfolio outperforms the S&P 500 Index
172.1%

and the MSCI World Index

Source: BrandZ™ / Kantar Millward Brown (including data from Bloomberg)

The BrandZ™ Strong Brands Portfolio is a subset of the

BrandZ™ Top 100 Most Valuable Global Brands.
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Download the full report at

www.brandz.com/global

Top 10 in Brand Contribution
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Brand Contribution
measures the influence
of brand alone and is
measured on a scale
of 1to 5, with 5 the
highest. All of these
brands scored 5.
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Methodology and Valuation by
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