Socially Aware Butterfly

Gender ﬁ* Age
0,
54% 40%
46%
Male Female 13-14
Influencers
Celebrities 19% B
Social Media 44% W
Music 19% N
Friends 81% N
School Teachers 41% IR
Family 79% N
TV/Radio 16% 1
Index B % Rank1-3

group™

W 5-17

@
1.22

1.16

Watch || Watch =3
vV = LIVE TV e
Daily Daily

75% 57%

Category Purchasing é-
Top 5 Index
- Digital Event
q;‘ Music Tickets
m|24% 106 | 30%
Cosmetics Music
| Make-up Streaming
10 | 37% 105 | 25%
Digital

.,‘l Movie
108 | 21%

Index vs all teens | % Purchase

Use o,
Social @ 22%
Media
Daily

Daily %

10

o8 & 6O ~« v ¢

91%

N% 60% 73% 56% 36% 24% 27%
Photo Editing B
7"
Add make-up 27% I 1.09
Change eye colour 22% I 1.08
Enlarge or minimise features 25% N 1.08

Photo Editing Score ™
Measure of the
degree to which
photos are
changed

hy

5.565

Avg. Number Of Editing  [®l)
Features Used ’

2.54

Source: LIVE Panel Teenager Study 2020



