New viewing behaviours are
accelerated by Covid-19

Since the Covid-19 pandemic restrictions hit my country...

I am watching my
Smart TV far more

46%

I/others in my household
have subscribed to a new
streaming service(s)

41%

| have tried new
streaming/on-demand
services | can watch
for free

40%




| typically watch my Smart TV to:

57%

Relax & Pass time Spend Stay up Escape
unwind time to date real world
watching for a short
with time

others

Background Learn Follow a

viewing  something lesson/
new instructions/

tutorial



Why they choose to watch on-demand or
streaming services

Allows me to watch at times that are
more convenient to me

Allows me to binge-watch multiple
episodes at once

Flexibility &
control

| want to be able to watch series/
movies without any adverts

Has particular series/movies that
| want to watch

Has a better choice of series/movies

Has series/movies that are no longer
available on standard scheduled

TV channels Choice

Always has something new to watch

Has particular series/movies someone
in my household wants to watch

Has series/movies to watch that
particularly appeal to othersin
my household

Allows me to see recommendations
based on what | have already watched

Personalisation




| typically watch my Smart TV on:

BSmart TV M Desktop /laptop M Smartphone M Tablet Games console

83%

78%

21% 199, 15%

7% 1205 129%
3%

2%

BVOD SVOD / AVOD



In the past 3 months | have used

my Smart TV to:

Watch YouTube / DailyMotion videos
through Smart TV app

Listen to music (Smart TV app or radio
through TV)

Access wider internet / website/ apps
onTV

Mirror / send media from mobile to TV

Watch exercise or fitness video on
Smart TV app

Look at photos on other devices on the
TV screen

Follow cooking tutorial / recipe video
onSmart TV app

Follow another type of video tutorial on
Smart TV app

38%



The Smart TV serves a number
of emotional roles and needs

B Companion B Source of escapism M Social connector M Educator / instructor

9%
10%




What type of recommendation are you interested

in seeing on smart TV home screen?

Recommendations selected for
me by my streaming services

Seeingon my TV home screen
what’s trending across all of the
streaming services | have access to

Seeingon my TV home screen
what’s trending across all of the
apps | have access to

Recommendations selected by my
TV from across all my apps

Recommendations of new apps |
can download on my TV

36%

34%



Willingness to watch ads in exchange for
free content

4%

Don’t know

16%
180/0 Very willing
Not at all willing
56%
Willing (NET)
22%
Not very willing 400/0

Fairly willing




The ad perception is more positive on CTV

The one device that has ads that are positive

. Smart TV . Smartphone . Desktop/ laptop

39%
High quality 80/(;”0/0
37%

Entertaining 15%

8%

31%

Catch my eye 140/0

9%

27%
Don’'t mind seeing them 120/0
10%
24%
Relevant to me 200/0

11%



