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Business optimism is failing to translate into budget optimism

40pp gap between T
brand marketers’ 4 0
positive business and

budget expectations

Expect business in 2026 to be Expect 2026 marketing budgets
better than this year to be higher than this year

Note: Based on brand-side respondents only.

Source: WARC Voice of the Marketer survey, 2025
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Q: How have recent US trade tariffs and policies affected
your business or your client’s business to date?
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Note: Based on brand-side respondents only.

Source: WARC Voice of the Marketer survey, 2025
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Q: When drawing up your marketing plans for next year,
which of the following industry issues are the biggest causes

for concern?

Industry disruption driven by Al (i.e., changes in process, |
: A 59%
job losses, impact on brand safety etc.) |

Short-termism ’

Media and audience fragmentation ’

Accurate measurement of advertising / ad fraud ’
Talent and skills shortages ’

The dominance of a handful of advertising platforms ’

Uncertainties around data for targeting
(third-party cookies)

Implementing sustainability initiatives across the
business

A lack of industry diversity ’

Other ’

Source: WARC Voice of the Marketer survey, 2025
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Q: How do you expect investment in media channels to
change next year?

Net Sentiment*
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Note: *Net Sentiment equals the percentage of respondents that expect investment to increase minus the percentage of respondents who expect investment to decrease.

Source: WARC Voice of the Marketer survey, 2025



